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Our CSR Policy

Message from President and Representative Director

2021 Project Members

1.Together with Our Customers
Improving Service for Customers with Disabilities

I-PRIMO: Revisions to the Proposal Salon
(To Eliminate Gender-based Labeling)

Promoting Gender-free Understanding
Within the Company

2.Product Integrity

Expansion of Anniversary Jewelry

3.A Better Workplace
Wearing the Pink Ribbon Badge Globally
Online Sign-language Class

Winning both PRIDE INDEX 2021
and D&I AWARD 2021

4.Care for Community & Environment

Stores Nationwide Participate in
Clean-up Activities

Collection Drive for Empty Contact Lens Cases
Bellmark Collection Drive for Education Support

Mt. Fuji Nature Preservation Seminar:
Remote Lectures Held Online

5.Giving Back to Society
iPad Donation Project

Job Practice : Supporting Independence
and Dreams

Sponsoring LGBTQ + Events

Support activities
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To create happiness

for many persons.
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The PRIMO RING PROJECT, our corporate social responsibility programs,
was developed based on our company philosophy: “Making PRIMO (the best)
dreams into PRIMO (supreme) happiness”, and we consider it a success if we
can create happiness for even one more person. Thanks to each member’s
enthusiasm and generosity of spirit, we are able to carry out a range of CSR
activities each year based on the five principles that guide all of our initiatives,
when the individual strength of one person joins with another, their
enthusiasm and energy spreads to their colleagues, business partners,
customers, and to the larger community. The hopes and aspirations of our
customers, suppliers, employees, regional communities, shareholders and
everyone else involved with Primo Japan Inc. form an enormous “ring” of
sorts. This project aims to take the smiles of everyone who shares their
happiness, and make the widest ring possible.
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The Aim of PRIMO RING PROJECT
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“Making PRIMO (the best) dreams into PRIMO (supreme) happiness”
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We aim to be beloved and trusted among people around the world by linking
and expanding the RING of happiness.
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Message from President and Representative Director
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Since our company’s foundation, Primo Japan has continued to de sign and sell bridal jewelry in accordance with our company
philosophy of “making the best dreams into supreme happiness”. With this idea in mind, we work continuously to give
customers visiting our stores in anticipation of the happiest moments of their lives, our clients and business partners who
support our activities, people in each store’s local community, our shareholders and employees who work hard every day,
along with their families and all of our stakeholders, the feeling in their hearts of being part of a PRIMO “ring” of happiness.
Our PRIMO RING PROJECT, which began in October 2007 as an initi ative to donate a portion of our revenue, will enter its
sixteenth year in 2022 and we will continue expanding the circ le of smiles, of happiness in the shape of a ring, as we reach out
to even more people.

In 2021, the activity was held mainly online in light of the spread of COVID-19 infections, which continued to rage. However,
in this second year of online activities, members thought more deeply about “what I can do within my own surroundings,”
which they then incorporated into a one-year plan, and put it into practice. As a result, there were many efforts to promote
diversity, such as improving services for customers with disabilities and promoting gender-free understanding. Members are
also focusing on environmentally conscious initiatives and have started new donation and collection drives for things such as
i-Pads and polypropylene. Not satisfied with the way things are now, members are setting their sights higher to achieve even
more, and I can sense the ring of smiling faces expanding through the thinking and initiative of the employees themselves.

As a company, we have also made efforts towards working style reform and promoted diversity and inclusion. While
respecting diversity among our employees, complementing one another through mutual support using individual strengths,
and creating a work environment in which we encourage each other to to improve, and never forgetting the gratitude we feel
towards everyone involved, we will continue working actively so as not to lose the same smile we had in the beginning. We will
also deal with various management issues surrounding our company in earnest.

PRIMO RING PROJECT 2021 | 04 |
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It was a valuable time for me to experience a wide range of
things that | could not do through sales, and to grow as a
member of society. Although | thought about gender-free as
an ideal, | felt that my perspective on proposal culture and the
terms we use was narrow. | also learned that when collecting
contact lens cases/Bellmarks, or helping people around me to
protect the environment, | can actually change something
through trivial actions. | would like to participate actively and
energetically in CSR activities so that | never stop learning.

$5rN—T

Hh B I
Mika Nakatani

SETIFEDERLELNEL . SHX[S5WD

BT S TELRLIEBDTEZ D& (FE

HYEL ZLTRED S L —TRETITIE
BHERRTELNTEREE LBV T HACTEDSLE MR
[CFT5EBHHoTZ AR LA L AADOCSRIFBNARLETESDL
COBRBED A SBRIFRBCEECHIEERLTWET, I—T—HeE
Lo TEBMTELBEVERDX 2 LIFFLDHETT,

This is my third year in the project. This year was an
opportunity to reconsider “what | can do now, where | am
now.” | am also very happy to be able to carry out activities
that the entire group has long wanted to do. Since we tend to
continue only what we can do immediately wherever we are, |
feel that it will be extremely important in the future to create
an environment in which CSR activities can be integrated with
daily life and carried out naturally. Relishing the joy of working
as a group within this circle is a privilege.
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| have participated since the project’s inception, and now |
mainly participate by supporting members as an administrator.
Like last year, there are restrictions related to COVID-19 on
projects that involve physical activity, such as volunteer
activities, workplace experiences and Mt. Fuji clean-up efforts,
which, unfortunately for the members who joined the project
because of their desire to experience them, could not take
place. | do think | was able to work positively, doing what | can
do even under these circumstances. Next year, | would like to
think more about activities that can be done “with coronavirus.”
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This is my second year as a member of the PRIMO RING
PROJECT, and | was able to participate in various projects
based on my experiences last year. This year, | was able to
shape customer service that more closely affects customers,
such as creating data for tools that are actually used in
customer service, which was a very rewarding feeling. Based
on the ways of thinking | have cultivated, | will continue to
strive to increase my contributions to any environment | am
placed in.
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| realize that it's my eighth year participating. Each year, the
PRIMO RING PROJECT shifts to match the year's tone, and this
year, the second year of the COVID-19 pandemic, was a year
in which | could see more unity among the project members.
Even though online meetings became mainstream, each and
everyone of us was able to speak positively and take action
while thinking about what we can do now. From now on, | will
continue to do my best to shape messages and initiate
projects in line with the times and with the PRIMO RING
PROJECT mission.
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| have taken on various issues related to diversity. | realized
that for many people, trying to create a better environment is
a series of endless problems that have no right answer. It was
a really enjoyable time exploring the issues one by one with
other members. It was a valuable experience for me to learn
the importance of eliminating the usual cursory questions and
discomfort as problems, while at the same time learning to
shape a project in cooperation with colleagues.
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We have established a system to manage the workflow of new
activity plans in which members can take the initiative in
planning, preparation, making proposals to the relevant
departments and implementing projects. Members have
actively taken on new challenges for themselves that they
have never experienced before, making this year a very
fulfilling one. | also felt that the team’s enthusiasm increased
each day at our remote meetings. | want future members to
feel the joy and sense of accomplishment of doing things like
this.
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| enjoyed the PRIMO RING PROJECT activities very much. |
provided tools for improvements that | could experience
myself while actually serving customers, and did things like
revising our labeling for more gender-free language, which |
saw in practice because | was in the store. | am very happy to
be able to achieve my original goal of “not just feeling or
sensing things on a daily basis, but also making them into
something more tangible.” | will continue serving customers
and work actively in the store without forgetting the new
perspectives | learned through these activities.
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This was my first time participating in the project. | am
extremely honored to have the opportunity to be involved in
CSR activities not only from my own perspective working in
the field, but also from a management perspective. It was a
frustrating year because | couldn’t travel long distances due to
the COVID-19 pandemic, but | was able to quickly propose
activities that | noticed when working in the field, and |
enjoyed a sense of accomplishment in implementing them. In
the future, | would like to work towards developing the PRIMO
RING PROJECT globally.
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| was able to do pretty difficult things through the PRIMO RING
PROJECT. | am truly happy to have been able to connect with
people by planning online sign language courses and
participating in the Job Practice program.The PRIMO RING
PROJECT is an amazing place for various encounters and
connections between people. | feel so happy completing the
project and had a fulfilling year.
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This is my fourth year as an administrator. It was a very
fulfilling year for me, holding online sign language classes,
which | had never experienced before, and actively taking on
new challenges. Although the members did not physically meet
and work due to COVID-19 restrictions, | could feel that our
sense of teamwork was enhanced at our remote meetings
beyond that of past project members.
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Together with Our Customers
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To help our customers in making “the happiest purchase of a lifetime” -
It is with that joy, pride, and sense of great responsibility in mind that we constantly endeavor to satisfy as many

customers as possible.
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Improving Service for Customers with Disabilities
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To improve our customer service for hearing-impaired customers, Primo
Japan has introduced transparent face shields and visual aids. People with
hearing impairments communicate by reading lips and relying on facial
expressions. Mask-wearing due to the COVID-19 outbreak therefore
caused problems because these customers could no longer get informa-
tion by looking at the sales person’s mouth. By introducing transparent
face shields, it was possible for customers to see the faces of our sales
staff and read lips, while at the same time preventing infection. In addi-
tion, we also created visual aids for use in customer service when
explaining our services, such as “after-maintenance” and “ordering
procedures.” By explaining such procedures while pointing to these
materials, our staff are able to communicate a great deal of information

more accurately. These materials have been further refined based on

PRIMO RING PROJECT 2021 | 06 |
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Revisions to the Proposal Salon
(To Eliminate Gender-based Labeling)
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Along with updates to the “I-PRIMO Proposal Salon,” our online guide to
marriage proposals accessible through our homepage, we have revised our
product labeling by deleting the words “Men’s” (M) and “Ladies” (L). By
deleting such designations from product labels on our homepage and on
in-store displays, Primo Japan has pioneered gender-free initiatives in the
bridal jewelry industry. We are now eliminating the notion that “proposals
are something men do,” and are starting to use more gender-neutral terms

such as “partner” and “significant other” so that customers can see our
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Promoting Gender-free Understanding Within the Company
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Our customers are also not necessarily limited to the commonly assumed
man-woman couples. At Primo Japan we previously created materials for
internal training purposes to raise awareness and to deepen our
understanding of diversity so that we can serve any customer coming to
our stores smoothly. In this fiscal year, we have focused on ever-evolving
diversity and have updated our gender-free training materials already in

Proposal Salon as a brand that is for anyone thinking of proposing. In
keeping with values of diversity in contemporary society, we at Primo
Japan are committed to continuing our support for proposals for all, not
only through changes such as these to our website but also through the
conscientiousness and sensitivity of our staff.

use internally. From the perspective that terminology referring to
minority sexual orientations and identities is not limited to “LGBT”,
which were originally adopted widely for use, “LGBTQ+” (“Q” referring
to “queer and/or questioning” and “+” referring to other gender
identities), we changed the term to “LGBTQ+” for use throughout the
company. Because Primo Japan is a brand specializing in bridal rings that
are deeply connected to marriage and gender, we will strive to keep up
with developments and to further raise awareness as a pioneer of
gender-free policies in the bridal industry.

PRIMO RING PROJECT 2021 | 07 |
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Product Integrity
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At Primo Japan, our skilled craftsmen and diamond buyers with expertise in product quality and local production

shape a couple’s “ring that commemorates a lifetime”.
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Expansion of Anniversary Jewelry

At Primo Japan, we have been developing products centered around
diamonds, which are the most popular bridal jewelry. However, due to
our customer’s diversifying needs and our corporate stance to respond to
these needs further, 2021 saw the creation of new necklaces, earrings
and the “TSUKISHIRO” series of pierced pearl earrings through
I-PRIMO. This is I-PRIMO’s first product line using pearls, developed as
an alternative choice for situations where diamonds are not suitable.
Particularly because cultured pearls are natural, we do not know the
quantity and size of the pearls until they are brought to shore. The name
“shiro SHINJYU” and certificates of origin that we provide to customers
is intended to communicate our commitment more thoroughly to our
customers. Since launching this product range, the brilliance of the
atonal pearl gemstone that Japan is renowned for both domestically and
internationally has been extremely prized by our customers overseas.
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An interview with a salesperson who actually served customers
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Q:Did the customer know the pearl product in
advance?
A:No, it was actually the result of a search for baby rings

for their child. Along with a baby ring, the customer was

PRIMO RING PROJECT 2021 | 08 |

looking for a “push present” for their wife for giving
birth to their child.

Q:What kind of presentation did you make in
presenting “shiro SHINJYU"?

A:The child’s birthday was in June, so I presented baby
rings and pearls, since pearls are the June birthstone. I
suggested that if the wife’s present was also “shiro
SHINJYU”, both the wife and child could have matching
stones.

Q:How do you feel about presenting “shiro
SHINJYU"?

A:I'm really happy to be able to present stones other
than diamonds as anniversary jewelry, even to those who

are given diamonds as engagement rings.
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A Better Workplace
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We strive for a working environment that is conducive to offering our customers the highest level of hospitality.

With “work-life balance” and “diversity” becoming increasingly important, we want every employee to feel

energized and to offer a workplace that employees feel they can commit to working in for a long time.
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Each year, October 1st is “Pink Ribbon Day,” and generally there are
various activities held throughout Japan. Primo Japan has also designated
the month of October “Pink Ribbon Month” and promotes wearing the
original Pink Ribbon Badge. Until recently, this was mainly an activity
only for Primo Japan stores in Japan, but this year, following strong
requests from PRIMO RING PROJECT members, and with cooperation
from each of our stores in Mainland China, Taiwan and Hong Kong, we
achieved global participation in wearing the Pink Ribbon. This was the
first time that our CSR activities were realized across national borders.
Although many women are employed at Primo Group, breast cancer is a
not disease that affects women only; it is a disease that is also seen in
men. By wearing the Pink Ribbon at our locations overseas, where there

is also a great deal of understanding and acceptance of LGBTQ+, we

Yy 22 VR Ny D — N 1EH

Wearing the Pink Ribbon Badge Globally

were also able to raise awareness of health by highlighting breast cancer
as a disease that can affect anyone. Following this opportunity to wear
the Pink Ribbon Badge as a global team, we at Primo Group hope to
increase our global CSR activities in the future.
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Because some of our PRIMO RING PROJECT members have hearing
impairments, each year Primo Japan engages in many sign
language-related activities such as improving customer service by
distributing sign language videos and promoting communication within the
company by holding sign language classes. This year, we held our second
sign language class online, which was targeted at employees at our head
office who work with colleagues with hearing impairments. This was the
first attempt to conduct the class online, preparations went smoothly
among anxiety and high expectations. Two employees with hearing
impairments acted as instructors, and a total of 14 employees participated.
Along with signing our company brand names, participants learned to sign
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20214 T — A FEREHT L C LN TEE Lk AEMOTOT
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As one aspect of our diversity management, Primo Japan has promoted
internal LGBTQ+ initiatives, updated our LGBTQ+ guidelines, changed
the definition of “spouses” and eliminated the requirement of proof of
relationship when using company systems in order to create a work

PRIDE#i#£2021% X *D&I AWARD 20210 % E

Winning both PRIDE INDEX 2021 and D&I AWARD 2021

F v IAVFEAE

Online Sign-language Class

words such as “telework” that have recently become commonplace,
which have been adopted in sign language for the first time. Participants
not only had fun using each sign to express themselves, they also were
able to enjoy a meaningful time with colleagues.

~

environment that is free from discrimination and prejudice. Based on
these initiatives, we were entered in two awards schemes this year:
PRIDE INDEX 2021 and D&I Award 2021. In the PRIDE INDEX, which
evaluates a company’s LGBTQ+ initiatives, we were awarded “SILVER”
in last November’s PRIDE INDEX 2020, but in 2021, we were finally able
to achieve “GOLD” award. In addition, in our first ever entry in the D&I
Award recognizing and commending diversity and inclusion initiatives at
companies throughout Japan, we received the wonderful “ADVANCED”
award, meaning that we are making advanced efforts to lead Japanese
society. In the future, we will continue such efforts to promote the
development of an environment that respects the diversity of all
customers and employees by instilling “ways of being happy regardless of
gender” not only outside our company but inside it, as well, and hope that
our efforts continue to be recognized.

D&l AWARD
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Care for Community & Environment
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Primo Japan runs bridal jewelry specialty stores throughout Japan. We want to expand the circle of smiling faces throughout
all regions and contribute to making local towns and cities places where happiness spreads. We are also engaging in
environmental conservation activities in order to hand down to future generations the abundant, natural scenery that we

enjoy today.
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Stores Nationwide Participate in Clean-up Activities
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Clean-up activities have been carried out continuously since the start of
the PRIMO RING PROJECT, and, after changing the rules and implemen-
tation methods, we continued these activities this year, too. Previously, a
week-long “CLEAN-UP WEEK” was set to take place once every three
months, but in consideration of crowding situation in our stores, we
changed the activity to our newly designated “CLEAN-UP MONTH” in
order to make it easier for all stores to carry out the activities. As a
result, we implemented three clean-ups at all Primo Japan stores
throughout Japan in April, July and October this year. Over the course of
one year, we were able to make cleaning the store fronts of all our stores,
including both roadside stores and those inside shopping malls, a single
cross-store project. As it is difficult for store staff from around the world
to gather and perform clean-up activities due to the impact of the
COVID-19 pandemic, we will continue to show consideration for the envi-
ronment and gratitude to local people in our own workplaces.
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Collection Drive for

Empty Contact Lens Cases
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Bellmark Collection Drive for

Education Support
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As a new environmental consideration, we introduced the collection of
empty contact lens cases starting this year. There are approximately 800
employees nationwide in Japan, and, wondering whether there were any
environmentally friendly activities that they could easily do in their daily
lives, we learned that empty contact lens cases can be recycled. We
therefore proposed that we participate in the “eco project”, in which the
contact lens specialty store operated by HOYA Corporation “eyecity” is
active, and requested that our 90 stores throughout Japan cooperate in
collecting empty contact lens cases. Polypropylene used in empty cases is a
material that contributes to environment pollution and is well suited to
recycling. As a result of our first-time participation in the project, we
collected 8.21 kg of empty cases. By
diligently recycling things that have no use
or place other than the trash, we were able
to significantly contribute to
environmental consideration and could
further implement our environmental

awareness activities.

LI E ARRESE
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Mt. Fuji Nature Preservation Seminar: Remote Lectures Held Online
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Bellmark is familiar from childhood. However, even if the word “Bellmark”
is familiar, probably not many people know its purpose. The Bellmark
movement began in 1960 with the desire to “educate all children in an
equally affluent environment.” By collecting Bellmark seals, schools can
purchase equipment and other materials that will enrich the learning
environment for students. Primo Japan, in support of the education
system, also provides education to our communities through our PRIMO
RING PROJECT initiatives, including our Job Practice program for children
living in foster care facilities and our Junior High School Work Experience
program for junior high school students each year. This is the first year we
have collected Bellmark seals, and

we were able to carry out an activity

in which small acts of consideration

by individuals combine for greater

impact. We will continue carrying

out activities that can be done in our

everyday surroundings.

)& — b i EE o b

Primo Japan’s corporate logo uses a Mt. Fuji motif, so each year we go to
Mt. Fuji to carry out nature preservation activities such as picking up
litter and tree planting to help maintain the forests. Although we were
unable to actually go to Mt. Fuji this year to carry out our activities due
to the COVID-19 pandemic, we held a remote lecture in cooperation with
the Mt. Fuji Club. Mt. Fuji is known worldwide as “the famous mountain
in Japan that has captured people’s hearts since ancient times,” but it is
also widely known that littering is destroying the environment of the area
precisely because it is so familiar. Participants learned about the current
state of a range of littering problems and were taught various tips for
reducing garbage from daily life

that ends up on Mt. Fuji. Staff who

were not PRIMO RING PROJECT

members also participated in the

lecture, which was a valuable

opportunity to reaffirm the

importance of nature.
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Giving Back to Society
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To pass down a RING of happiness to the next generation.

Primo Japan cooperates with NPO organizations and actively and continuously engages in CSR activities

nationwide.

iPad o &G &)

iPad Donation Project
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This year’s PRIMO RING PROJECT has expanded not only within Japan
but also overseas. At Primo Japan, we have made progress with digitizing
our order forms over several years, and iPads, which have been in use for
a long time, have begun to have more failures due to deterioration over
time. Last year, with each store’s cooperation, we collected and replaced
iPad’s used in our stores. We wanted to make use of these iPads for
children’s education around the world, so we selected those iPads that
can continue to be used and donated a total of 453 devices to the NPO
Class for Everyone. Based on their idea of “create a place for the world’s
children and learning,” NPO Class for Everyone is engaged in activities to

improve the educational environment in developing countries in Asia and
Africa, and iPads that we used to serve customers have been used across
national borders in learning places for children in Asia and Africa. In
Japan, iPads were also used for “Making Electricity Workshops” for
junior and senior high school students, in which students experimented
with charging the iPad using solar power generation systems that they
had built from scratch. Because Primo Japan is focusing on opening new
stores overseas, mainly in Asia, we will actively continue to carry out
activities such as these overseas.
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Job Practice
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Every year we accept candidates for “Job Practice,” but with the continuing
spread of COVID-19 infections, we held the event remotely this year, as we
did last year, by connecting stores and candidates’ residential facilities.
Introducing the rings we have in our stores through the screen, students
who were nervous at first soon leaned forward and seemed to be enjoying
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Gender-free activities have been strengthened in various ways, such as
changing the notation on our order forms to take the customer’s
perspective into account and developing rings that can be selected
regardless of gender. Regarding our employees, we are working to promote
understanding of LGBTQ+ within the company through efforts such as
creating a system that can be used regardless of evidence proving
relationships and conducting e-learning training for all employees about
the system as it applies to spouses and family of employees. Also, this year,

HistZzhotgEd2dvarz7 772774 A

Supporting Independence and Dreams

LGBTQ+A4 XRv b~ #
Sponsoring LGBTQ + Events

the activity. In addition, we also offered a manners course that can be used
in job hunting while giving simple quizzes and practice exercises. We heard
from one student, who “learned the importance of smiling faces and
empathy,” and who enjoyed content they could only learn from Primo
Japan. Since the training took place online, staff from many of our stores in
places like Sapporo and Yamaguchi participated on the day, interacting
with students through lectures and Q&A sessions. In a time when it is
difficult to conduct training face-to-face due to the COVID-19 pandemic,
this year’s Job Practice allowed for new exchanges to take place, ones that
could only have happened remotely.

our original brand I-PRIMO sponsored “TOKYO RAINBOW PRIDE 2021”
organized by the NPO Tokyo Rainbow Pride (Event dates: 4/24 (Sat) ~ 5/5
(Wed/Holiday), along with the “Yokosuka x LGBTQ+ Fashion Show”
organized by the student volunteer organization ReCrop (Event dates: 8/31
(Tue)), which we co-sponsored for the first time. We support the host
organization’s concept of “Regional Revitalization x SDGs” and their
mission “to deepen understanding of diversity, and to create a world in
which everyone shows respect for one another by forging connections
between local governments and companies.” By creating a rainbow-colored
I[-PRIMO logo symbolizing LGBTQ+, the brand also signals its
understanding of LGBTQ+ issues to our local communities beyond the

company.
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Support activities
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[ 1: Used Clothing Donation Drive for the Japan Red Cross Society]

During the spring and fall, to coincide with changing clothes with the seasons, we collect clothes that are no longer worn at home, unused or unwanted
fashion items, toys, etc. at our stores nationwide and donate them to ECO to SHIP. Not only will these unwanted items be put to good use creating jobs and
support in developing countries, but 100 yen per cardboard box will also be donated to the Japanese Red Cross Society in aid of disaster relief. In 2021,
which is the fourth year since collections began in 2018, many employees secured used clothing donations even before collections were announced, so we
were able to donate 105 boxes of used clothing in the spring and 117 boxes in the fall.

[2: Support through recycling activities such as eco-caps, used stamps, and used books]

Through our PET bottle cap collection drive, in cooperation with the NPO ECOCAP, we are also involved in activities that support reducing carbon dioxide
emissions, offer medical support in developing countries, and promote employment for the elderly and those with disabilities. Originally, we had hoped to
reduce the use of PET bottles altogether, but due to the fact that we were providing drinks in PET bottles due to COVID-19 restrictions, this year we
collected 31,909 bottle caps, an increase of 17% compared to last year. Additionally, the old stamps we collected in March were donated to initiatives
supporting women organized by the international NGO JOICFP. Personal computers and smartphones have become widespread, and paper mail has been
reduced due to remote working and other factors, but even this time we were able to collect stamps continuously at stores throughout Japan and we
managed to collect many of them. Stamps are used not only to send mail, but are also exciting with their various local patterns and limited editions. Some
employees who took part in the collection drive said that they realized once again the warmth of writing a letter.”
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L5 PRIMO JAPAN

https://www.primoghd.co.jp/
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The design on cover of this report features the symbol of the PRIMO RING PROJECT.
As a patchwork pattern derived from interlocking wedding rings,
this classic “Double Wedding Ring”

motif expresses the concepts of “connection”, “expanding a circle” and “a chain of happiness”,

which are central to the mission of the PRIMO RING PROJECT.



